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DESCRIBE WHO YOU ARE AND WHAT
YOU DO IN A FEW CONCENTRATED
seNTENCES. We are friends and
we like clothes, so we do clothes
together, nothing pretentious,
but we do think that the clothes
we do happen to be unique and
especially beautiful and com-
fortable.

WHAT MAKES YOU UNIQUE WITHIN
vour rreLp? Us, as individuals.
DESCRIBE A REGULAR DAY FOR Y()U‘p
We work differently almost eve-
ryday. We try to be at the office
before lunch and go home when
we feel like it, whether it’s 5pm
or IO pm.
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Permanent Vacation | Fashion Brand

Tel | +46 707 29 57 03  E-mail | info@permanentvacation.se Website | www.permanentvacation.se

WHAT S THE BEST THING ABOUT
Goruexsure?  Our  working
studio and our friends.

DESCRIBE YOUR PARTICIPATION IN
THE TOKYO EXHIBITION. We Will
exhibit two dresses from our
A/W 07 collection and photos
from our S/S 2008 collection.

01-05 | S/S 2008 collection
06 | Amanda & Alexandra
07-09 | S/S 2008 collection
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Kanter & Karrsson | Design office
Tel | +46 704 570982 / +46 735 622313 E-mail | info@kanterkarlsson.se Website | www.kanterkarlsson.se
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DESCRIBE WHO YOU ARE AND WHAT
YOU DO IN A FEW CONCENTRATED
senTENCES. We are a Gothen-
burg-based design office, spe-
cialized in product design, in-
tegrating art, technology and
economics in our design proc-
ess to obtain strategic and sus-
tainable results.

WHAT MAKES YOU UNIQUE WITHIN
vour F1eLp ? An ability to convert
visions into practice, adding
not only practical, emotional,
intellectual user values, but po-
etic values to create products
that in themselves are unique
and will last.

DESCRIBE A REGULAR DAY FOR YOU‘?
A short walk to the office, start-
ing with coffee, checking email
and reading newspapers, then
suddenly lunch, followed by a
last effort in trying to do what
was set to be done before walk-
ing home for preparing din-
ner.

Wro/wnar 1nseires you? Daily
oddities and people solving a
problem in the most unexpect-
ed way, or thinking in a logic,
but truly different way than
yourself.

‘WHaAT 15 YOUR M1ssTON? Our mis-
sion is to make good products,
creating companies that will last
and prosper, helping reflective
consumers living a more sus-
tainable life a little more happily.
WHAT

CREATIVE

MAKES GOTHENBURG A

ciry? The growing

confidence of its inhabitants
and their ability to adapt to a
constantly changing surround-
ing. Using their wits and entre-
preneurship has proven to be a
successful way of dealing with
major social structural changes
in the past, and will do so in the
future.

ANY GENERAL TIPS REGARDING
creativity?  Creativity is the
ability to re-think, cross breed-
ing experiences and knowledge,
thinking backwards and upside
down.

WHAT ARE YOUR MOTIVATIONS FOR
creaTing? Make things better
through adding emotional and
reflective values.

WHAT‘S THE BEST THING ABOUT
Goruensurc? The harbor and
the idea and concept of a har-

bor.

o1 | Knitted Suit |

Hold Me Pocket

o2 | Knitting Business man
o3 | Lamp

04 | Thermostat

o5 | Kanter & Karlsson

06 | Office

‘WHAT SHOULD ONE DO WHEN VIS-
rine Goruensurc? Get out in
the archipelago, eat fish and sea
food, and visit Systembolaget to
experience one of many Swed-
ish oddities.

‘WHAT DOES A PERSON COMING TO
GOTHENBURG NEED TO KNOW()
We are a friendly little town, so
don’t be scared off by the never
ending woods and lakes when
arriving at the airport.
DESCRIBE YOUR PARTICIPATION IN
THE TOKYO EXHIBITION. We Sup*
port the project financially.
We saw a great opportunity to
support a great initiative, and
bringing people and ideas to-
gether is always a great idea.



HDK - the school of design and crafts

The School of Design and Crafts is usually called HDK, an abbre-
viation of the Swedish name. HDK started in 184.8, so our origin is
rooted in a long tradition. Many of Sweden’s established and pro-
fessional artists, craftsmen and designers have studied here. And
many of our present students are people you'll be noticing in the
future.

The characteristic HDK student is curious, has artistic talent and the
courage to question. At HDK they are encouraged to combine crea-
tivity with responsibility, the will to conquer professional skills and
to combine them with social engagement. They are also given the
chance to deepen their knowledge and at the same time get an un-
derstanding of complex entireties. At HDK future designers, crafts-
men, artists and teachers in visual arts gather in the same building
as doctoral students. In the city centre of Géteborg, a stone’s throw
from the mainstreet, Avenyn.

At HDK you'll find educational university programmes which are
unique in Scandinavia: Our new multidisciplinary Design Pro-
grammes are the only ones of their kind and there are few equiva-
lents to our programmes in Applied Art, with their specialisations
in Ceramic Art, Textile Art and Jewellery Art and Design.

Many of the creators exhibiting at Creative GBG in Tokyo are

former HDK students.

www.hdk.gu.se

o1 | upk | Lars Engman
02 | HDK | Building
03 | ADA | Event Henrik Vibskov

ADA - association for design and advertising

ADA is a network for creators in the Gothenburg Region. Focusing
on design and marketing communication ADA will increase compe-
tence, strengthen cooperation and increase growth.

The overall goal is to position the region’s creative strength on the

national and international markets.

ADA does so by initiating meetings where creators can share knowl-
edge, competence and visions for today and the future, education,
research and projects that bring together and include wider groups
of participants.

ADA believes in collective strength. One aim of many participants
within ADA’s target group is to be conscious of each other and work

with the same vision.

ADA is the creators’ organisation, standing for a people-centred
outlook and for development through consultation and under-
standing of needs and initiatives. The activities and processes in-
clude both higher education and research.

ADA began within the frame work of the Knowledge Foundation’s

(KK-stiftelsen) program for the creative industries and the project
owner is Business Region Géteborg.

www.adasweden.se



CLOSING THOUGHTS -

I wish I was two. Think how much I could do. Soxt el‘j;lguble
up, I guess. And no more last minute;stress. I would get t}p.ngs
done and maybe be able to catch some of that shy | Swedlsh sun.
I'wish I was two. So that when one of me is dumb,_"noug‘li to
miss the flight to Japan, the other one can mmply,strck to the
original plan. But I'm net two, so there isn’t much'f'can do,
except work handexn to sort out the mess. Oh, I love to hate this

last minute stress =

JESPER LARSSON | &AES?ER LARSS‘CSN
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